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Pop Culture - Advertisement

and TV Commercials

The English Week 2011 took place from 1 March to
7 March. The theme of this year was “Pop Culture-
Advertisement and TV commercials”. During the English
Week, different activities related to advertising were
held, including English Broadcast, Song Dedication,
Game Counter and Brilliant Commercial Competition.

After the exposure, students have learnt more
the advertising industry, like various
types of advertisements; what crucial
elements should be included in print
advertisements and TV commercials;
how to produce a print advertisement
and TV commercial; and the impacts

of advertising.

List of the Brilliant Commercial ;

Competition Winners: L

The Best Creativity Award — 5A2
The Best Narrator Award — 4A2

The Catchy Slogan Award — 4A1
The Vivid Description Award — 5C
The Impressive Graphic Award — 3A
The Limitless Potential Award — 2B
The Best Performance Award — 5A1
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